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Challenges and Opportunities

“Between the dawn of civilization and 2003, we only 

created five exabytes; now we’re creating that amount 

every two days. By 2020, that figure is predicted to sit 

at 53 zettabytes (53 trillion gigabytes) – an increase of 

50 times.”

Search

BIG DATA 
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About 96,000 openings projected each year over the decade



Who is a Marketing Analyst?

 As per the main job portals, the roles listed include : 

 Marketing Analyst (Role/Domain based) 

 Digital Marketing Analyst 

 Marketing Research Analyst

©Linkedin Job postings



Data Analyst & Insight 
generator

Strategic Planner 
(Makes Strategic 

plans) 

Domain Expert

Market Research

Collaborator 
between multiple 

teams 

Story Teller with 
Data

Make 
Recommendations

Measures/Tracks 
the effectiveness of 

Marketing 
Activities 

A Marketing Analyst wears different hats

DATA DRIVEN MARKETER
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Marketing Analyst Job Responsibilities:
•Provides actionable overall market and customer insights to address key 
strategic questions.
•Responsible for tracking, reporting, and analyzing the performance of marketing 
activities, ad-hoc analytic requests, and development/automation of regular 
reports.
•Analyzes external and internal customer data using database queries (SQL, 
Access), spreadsheet (Excel) models, web analytics tools (Adobe / Omniture), 
statistical analysis tools, and campaign management software tools.
•Evaluates customers’ online behavior and provide insights and recommendations 
for further enhancements to the guest experience.
•Analyzes A/B and Multi-variate tests, communicate results and provide 
recommendations.
•Creates presentations to provide market and consumer insights to other 
marketing and sales departments.
•Advises other marketing functions (e-commerce/website, online/offline 
advertising, brand, product development) as the knowledge owner for customer 
and market data.

At Monster.com
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3-5 minutes in Board meeting to present the Marketing Story



DATA 

SCIENTIST
- Data 

Management

- Data Mining

- Advanced 

Statistics

- Data Modelling

- Advanced 

Programming

SWEET 

SPOT FOR 

MARKETERS

1. Understanding Marketing Technologies 

(For example: - AdTech, Email, Business 

Intelligence Platforms, Visualization Platforms, 

Statistical Packages) 

2. Tracking performance metrics for marketing 

campaigns (offline/online)

3. Expertise in Insight Creation from Data 

(Critical Thinking & Problem Solving) 

4. Creative StoryTelling with Data 

(Communication Skills)

5. Creating Interactive Dashboards and 

Visualizations

6. SQL for Accessing Marketing Data

7. Basic Text analysis 

The connect between data scientist and the 
marketing/management decision maker

Tech & Data Skills
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Critical Broad Skills for a Marketing Analyst

8. Strategic Thinking & Planning 

9. Marketing Domain Knowledge & Marketing Research Techniques

10. Leadership/Collaboration & Team Work (Internal Departments, DataScientists & 

Cients 



Education and Experience Requirements for a Marketing Analyst:
•Bachelor’s degree in a quantitative discipline or graduate degree
•2 years of work experience in marketing research, statistical or data 
analysis (or academic equivalent)
•Experience in advanced analytic and statistical techniques related 
multivariate and A/B testing, digital revenue attribution, customer 
segmentation, and marketing effectiveness
•Experience building and automating management level reporting
•Mastery of the following analytical tools: modeling and reporting in 
Excel/Access and SQL
•Proficiency in Microsoft Office Suite Preferred
•Experience with Adobe Analytics (Omniture SiteCatalyst), Adobe Target, 
Adobe Audience Manager, or similar web analytics, web optimization, or 
data management platforms
•Experience with Tableau or similar data visualization tools
•Experience in statistical analysis (SAS or R)
•Good communication skills
•Experience in working with teams

©monster.com



How can we get students these skills? 

Use of Marketing 
Technologies in 

curriculum

Experiential activities Simulations Basic Statistical 
Analysis (Emphasis on 

Interpretation and 
application)

Collaborative Team 
work



INSIGHT CREATION & STORY TELLING 

METHODOLOGY using a BI Platform

INSIGHT 

CREATION 

PROCESS

STORY 

TELLING 

FRAMEWORK



The Three Little Pigs 

SETTING

CHARACTERS

- Main 

- Supporting

CONFLICT RESOLUTION

• Drama 

• Suspense

• Emotions 

• Ups/Downs

“THE STORY”
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Thankyou.. 
Happy Thanksgiving

Sajna Razi


