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We Surveyed 1200 Stukent 
Alumni from 673 Schools...
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Watch for this and a ton of additional insights on Stukent.com/blog coming soon!

Want more of this data?
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Is there anything you wish you had 
learned while in your marketing 
classes that you did not learn until 
you were on the job?
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Make sure if you love marketing and digital marketing you need to minor or take coursework in graphic design if you plan to build websites!

How to use photoshop

Web design

Web Design through Wordpress

More photoshop and creative

How to create own website and manage it.

HTML and web design. It's helpful to understand even if it isnt part of your job function

#ProfCon20

Web Design
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Everything I do for work now I learned it on my first job.

Not off the top of my head. I do use a lot of what I studied in 

classes in my job now though

How to find jobs in a pandemic

How to implement social campaigns amongst other teams, 

managing creatives, etc. the logistics stuff.

How to explain things to the customer/company

Did not end up working in the marketing field

I tried to get hired but unfortunately I didn’t get a job 

opportunity to utilize the skills I learned.

#ProfCon20

Jobs
I wish there was more taught on how to use popular 

marketing softwares.

I don’t have a job

I wish I would have had access to manage social media 

platforms to find it easier on the job.

Actual jobs that exist in marketing and what those jobs 

entail.
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The hands on use of digital marketing. I was able to apply learnings in a 

capstone course where we leveraged digital marketing tools with a non 

profit organization. I found that extremely beneficial.

How to use certain online software that often are utilized in the 

marketing field.

More hands on and actual experience like this

Probably a little more on the different KPI’s which are popular in the 

industry right now and a little more in-depth knowledge of influencer 

marketing

Programmatic Advertising knowledge & skills like DSP, SSP, Ad Exchange

I would just like more hands on experience in general. For example: more 

Stukent programs to use.

#ProfCon20

Tools and More hands-on
Setting up Facebook ads, setting up Google ads, 

strategies for email marketing

Better Excel management

Need more application based information

How to use CRM software

Stuart Draper
linkedin.com/in/draperstu



Pay per click marketing/advertising

How to use social media platforms like LinkedIn more efficiently to 

network and find good resources

More about paid ads

More reporting skills

More digital marketing in general

More creative ways to market without using money.

More marketing on social media

How sales work from proper marketing techniques.

#ProfCon20

More Digital & Social Media Marketing
Facebook ads

Ways to spend money when running ads

More focus on social media marketing rather than just 

websites and PPC

More about email marketing and social media content 

planning platforms

Google and Facebook ad campaigns

Real world metrics that give impact (TDP, ROI)

More PPC and SEO.

The value of SEO
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linkedin.com/in/draperstu



How to monitor analytics and understand how to read

The analytics of digital marketing

Google Analytics and Facebook Ads Manager

Yes, I wish I learned about the Google Analytics platform in my classes because a lot of digital marketing companies require it and it's a good tool because there's a lot of 

different ways to interact with the data. It's definitely learnable on your own but I just think it would give a lot of students a greater advantage.

Google analytics

More about how to use google analytics and google ads, and all other google programs
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Analytics
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More discussion around the simulation especially once you had a few bad weeks performance wise and need help With decisions for getting back on track.

How to use Google Ads platform. The Mimic training was the BEST materials of my entire college experience. I’ve supplemented that with the Google Ads certification 

courses offered by Google, but it would have been so helpful to have these two merge so I’m able to play around with a campaign (like in mimic) but am able to get used to 

the Google Ads platform.

More hands-on activity like what Stukent tools provided

I would like to use other Stukent Products

More social media simulation

#ProfCon20

Stukent & Simulation
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Special 
Thanks
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Advisory 
Board

Have a nominee?

Sam Hirbod    -    HubSpot

Alisa Agozzino    -    PRSSA

Deepak Aujla    -    Google

Karen Freberg    -    University of Louisville

Bryant Hoopes    -    33 Sticks

Leo Morejon    -    Applegate
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Stukent
Digital 

Summits
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stukent.com/digital-summit
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Stukent Vision
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Products
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New in 2020

...in case you missed it...

Mimic Analytics Simulation

Business Analytics eTextbook 

By Brennan Davis

Advertising eTextbook

By Brian Sheehan & Edward Russell
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PRESENTER NAME
@twitter_handle
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Next Books

Coming soon to a course 
near you...

Digital Marketing Analytics eTextbook

Nathan David, Cleveland State University

PR Textbook

Alisa Agozzino, Ohio University                                                    

Jamie Ward,  Eastern Michigan University

SEO Textbook

Scott Cowley, Western Michigan University 

Steve Wiideman, Cal State Fullerton

Marketing Management Textbook
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Next Sims

Mimic App is allowing us 
to build more sims, faster.

Mimic   - Marketing Principles

Mimic   - Digital Marketing Analytics

Mimic   - Market Research

Mimic   - Consumer Behavior

Mimic   - Public Relations

Mimic   - SEO

Mimic   - Advertising

Mimic   - Professional Sales  (CRM & Negotiations)
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Create With Us
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Pitch your ideas to us!

stukent.com/write-with-stukent

Have ideas for other books or simulations?

#ProfCon20

Simulation Creation Bootcamp

Tomorrow at Noon MDT
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Testimonials
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Customer Support 
Customer Success
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PRESENTER NAME
@twitter_handle

855-STU-KENT       support@stukent.com
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How to Get the Most Out of 
ProfCon
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VELI - VED
Cotonou, Benin, Africa
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HURRY BACK! 

I’ll start back up in 3:30 seconds.

Click the link in the chat to watch this video.

#ProfCon20
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#ProfCon20

We pledge to fund the building of a new building for 
VELI-VED in 2020.

Interested in helping? 
-Tell your students and share that video
-Donations
-Content Creation
-Travel & Teach

Email stuart@stukent.com
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Thanks for 
going on this 
mission with 

us!

We’re going to keep helping 
educators help students help 
the world!
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If your professor called you today and 
asked you for feedback on how to 
improve their course in digital 
marketing, what would your feedback 
be?
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Focus more on marketing on a budget

None. He was very helpful during the class and the simulation.

Use real-life, on the job, examples.

Show us how to start building a digital marketing dept or how to set up a business page and start actual digital marketing on it. I’ve worked for several small 

businesses that haven’t had a path for digital marketing even set and they want to start.

To use the simulation more

To do more exercises on cases from different industries and be more dynamic and less theorical

I think this a great resource to use!

#ProfCon20

Subjects to Teach
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Keep doing more certifications and Hands on activities that we can apply to finding a job after college

Walk us through the process step by step of using specific software and programs including Facebook ad manager, Google ads, Hootsuite, Mailchimp, etc.

Adding more social media because this is a huge part of our society now

I like the simulation system and the competitions we had against other students to test our marketing skills.

Be more detailed on the technical capabilities

Focus more on the metrics rather than the creative content itself.

That using the simulation should be required to do in class

It was helpful in setting up that foundation of understanding

#ProfCon20

Areas of Focus

Stuart Draper
linkedin.com/in/draperstu



Teach them how to run social media ads and business-like things such as what are OKRs and KPIs, and Public Relations as well.

Great course just would like more time for group discussion in simulation. It was a virtual class so that was more challenging.

I’d like to learn more about the finance side of marketing

Be more well versed in emerging digital marketing tools such as Facebook ads. I ran my own e-commerce store in college and asked my professor for some 

insight on my ads and they had no input or value to provide me with. Honestly I’m not quite sure they even knew how to read the data in Facebook ad manager

Multi-channel campaign planning

More hands-on experience and learning in addition to the theory behind the skills.

Focus more on using google analytics and ads. Include hootsuite fundamentals

Add more about SEO

#ProfCon20

Real-life and Hands-on
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More simulations

It was a great informative course. I think there could be more information on what you’re doing wrong in the simulations when you’re not ranking as well as 

other people.

Hands on learning is essential. A tool like Stukent allows for experience to be gained in a simulation prior to business dollars being put on the line.

Spend more time discussing how to budget costs for digital advertising.

They’re on the right track!

Go more in depth with paid ads and how they work, also go more in depth with social media planning platforms such as hootsuite and hubspot.

My only feedback would be to discuss Google Ads more in course materials. Yes, PPC is available through other platforms and search engines, but Google Ads 

will be used by any digital marketer so it would have been more helpful to have a greater emphasis on that platform specifically while in school.

#ProfCon20

Simulation Feedback
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More in depth teachings on SEO and SEM

Hands on customer experiences / experiential learning / case competitions

I would be saying its a great way to increase your skills regarding marketing and keep doing this for other students.

Get rid of the digital textbook and find a better one that is kindle or e-reader compatible, actually maintained, has correct grammar and spelling, the answers on 

the quizzes actually match the statements in the text, and where customer service is actually willing to help with problems.

Spend more time on the various popular platforms and how to best market on them, and their demographics.

I thought the class was great. it would be nice to know how to work with other people in a field where everyone has a different level of/set of knowledge.

It’s a great resource just a little pricey on top of all the other course works we have to buy

Do more simulations

#ProfCon20

Stukent & Simulation
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How to create meaningful email campaigns!

I would ask to include more practice on content writing with SEO.

I would tell him to make the class more engaging. He talked a lot but I felt like it was hard for a lot of the students in my class to pay attention. I remember falling 

asleep a couple times.

My course focused on SEM which is the career o am currently in. I would recommend also focusing on paid social.

Simulations is the way to go.

nothing to improve, solid curriculum

Allow student to make mock examples and give individual feedback on how they can improve.

The simulation in the class was very helpful to understand about digital marketing.

#ProfCon20

Stukent & Simulation
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Provide more practice hours to run simulations.

Regular

Have more time about real world situations. Such as where to invest the most time and resources on marketing.

Nothing. It went perfectly

Give students more hands on experience with marketing software (CRM services, Google Ads and Analytics, Moz or SEMrush, etc.)

Keep it as is

I would recommend to use the simulation as part of the course material and do a project for a real company. We did not use the simulation part when I took the 

social media course. I had no idea how to use the social media manager platforms I had to use as part of the social media team at work. That hindered my ability 

to lead projects and took more of my time for me to learn and get started.
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Make sure students have a foundation in understanding the internet and HTML, whether they end up doing design as a part of their digital functions its helpful 

to understand when discussing tactics with others

Nothing it’s was taught well

Talk about other digital marketing jobs other than paid search and social media

Focus more on application of skills outside the classroom as well

More real-life examples

More practical knowledge is necessary. We only learnt the information but never got the opportunity to apply it.

Apply more emphasis and understanding surrounding the payment portion of the simulation. How to schedule the ads and the costs per month/week/day 

would allocate. This would provide more insight when having to apply it in real life. Also consider a quicker run through prior to launching the simulation so 

students have a higher understanding of what they are doing and how to properly compete and be successful.

#ProfCon20
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More simulation work (hands on experience), less textbook reading.

Rather than having students just read Stukent material have them do activities based on each lesson.

Have more lessons like the ones offered by Stukent since that was the most realistic and practical

Mkt strategies change daily and goes with what’s the latest trend. You have to research and see what others are doing and always be open to trying new things

Do some courses directly focused on the fundamentals of various digital marketing tools. Such as Google Ads, Google Analytics, etc. They can maybe go through 

Google Academy and even get their students certified if marketing majors. And I would also say to be very vigilant in what the current trends are, as digital 

marketing changes more often than other professions.

More opportunities practice paid digital marketing

Keep doing what you’re doing

#ProfCon20

Stukent & Simulation
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great experience

The simulation helps you see what drives engagement, but not necessarily why

More practice exercises.

To get more practice with creating digital marketing campaigns

Use more hands on in the class. I've found this key in digital, and job recruiters in the digital field want you to have experience w platforms like AdWords, GA, 

etc.

Just stay up to date each semester. The world of digital marketing changes almost every week.

think my classes are very useful, I wouldn’t improve anything , because there wouldn’t be time for it

More content marketing classes/integrated

#ProfCon20

Stukent & Simulation

Stuart Draper
linkedin.com/in/draperstu



To have more organized and cohesive class streamline the process through the textbook and simulation

Looking at ways to incorporate trends in digital marketing strategy. More email marketing practice on the various platforms. Provide more real world 

experience.

I would suggest there is a unit on how to use digital marketing skills in non-traditional jobs. As a system engineer, I am tasked with earning the technical win with 

my customers. But I think it would be beneficial for me to be directly connected, in a systematic way, with our digital marketing team. Rather than treat this as a 

siloed function, explore ways to integrate these skills to other roles, and to help the entire workforce better understand how this skill can help the company.

Sometimes surveying/interviewing customers from points other than the marketing team can yield different results and perspectives that may be guarded if 

customers believe they are being marketed to. Think of it a mental muscle confusion - don't get comfortable, but stretch and grow.

Practice more hands on simulation to get you more used to the environment and what you might be faced with.

I would say to utilize more trendy practices and to better react to consumer changes

More info on the actual agency vs in-house structure would have been helpful and practical
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