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● Website
● Mobile App
● Email
● Video
● Facebook Page
● Twitter Account
● Instagram Account
● TikTok Account
● Other Owned Social Accounts
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● Search Ad Platform Analytics

● Display Ad Platform Analytics
● Paid Social Platform Analytics
● Affiliate and Influencer Analytics
● E-Commerce Platform Analytics
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https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.gfcbkxl7xqyo
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.wjrh4jth6r9n
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.m18t7bjse6zt
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.k3umt3b18cxq
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.xu8863dycik4


● Social Listening
● Organic Search
● Digital PR
● External Links
● Reviews and Ratings
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I’ve partnered with Stukent to 
create a Digital Marketing 
Analytics Textbook!
metaimpact.com/dma
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Get notified when the textbook 
launches and access the Data Studio 
dashboard activity today
metaimpact.com/dma
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