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These 5 Frameworks Are the
Foundation of Teaching Digital
Marketing Analytics
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Digital Marketing Analytics Framework
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McKinsey Consumer Decision Journey

Information gathering, shopping

Initial- Moment

consideration of
set purchase

Trigger

Ongoing exposure

Source: McKinsey
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Digital Marketing Analytics Framework
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Measurement Model Framework
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Decision-making Framework

P
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Step 1: Question
identify a business question

Step 4: Optimize

recommend optimizations and take action

R

T

Step 2: Curate
collect and organize data

Step 3: Analyze
conduct analysis to determine insights

=)

Source: Nathan David
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Digital Marketing Analytics Framework

DIGITAL MARKETING MEDIA
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Owned, Paid, & Earned Media Framework "
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Owned Digital Marketing Analytics

Website

Mobile App

Email

Video

Facebook Page

Twitter Account

Instagram Account

TiKTok Account

Other Owned Social Accounts

Nathan David
linkedin.com/in/nathanpdavid/
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Paid Digital Marketing Analytics

Search Ad Platform Analytics

Display Ad Platform Analytics
Paid Social Platform Analytics
Affiliate and Influencer Analytics
E-Commerce Platform Analytics

Nathan David
linkedin.com/in/nathanpdavid/



https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.gfcbkxl7xqyo
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.wjrh4jth6r9n
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.m18t7bjse6zt
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.k3umt3b18cxq
https://docs.google.com/document/d/1lsAK_zRAXupDmMYidNHrm9_U1Lort6JgSKla3cib-nI/edit#heading=h.xu8863dycik4
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Earned Digital Marketing Analytics

Social Listening
Organic Search
Digital PR

External Links
Reviews and Ratings

Nathan David
linkedin.com/in/nathanpdavid/
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I've partnered with Stukent to
create a Digital Marketing
Analytics Textbook!

metaimpact.com/dma

Nathan David
Adjunct Faculty Instructor
- Cleveland State University
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Chapter 1: Why Digital Marketing Analytics?
Chapter 2: The Digital Consumer

Chapter 3: The Digital Company

Chapter 4: Measurement Model

Chapter 5: Data-Driven Decisions

Chapter 6: Data Analysis

Chapter 7: Optimization & Data Visualization
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Chapter 8: Website Analytics

Chapter 9: Website Analytics Continued
Chapter 10: Social Media Analytics

Chapter 11: Mobile App Analytics

Chapter 12: Email & Video Analytics

Chapter 13: Earned Digital Marketing Analytics
Chapter 14: Paid Digital Marketing Analytics

Chapter 15: Competitive Research




=- Data Studio Dashboard Creation Activity

Pages

Interact with a
dashboard

Copy and edit this
report

Edit and add charts
Connect charts to data

Explore chart options

Create your own
dashboard

Share this report with
your instructor

Learn more!

Interact with charts and tables
In view mode, mouse over charts to show
more detail. You can sort tables and scroll

through the data.

— Sessions

2K

Tr mousiry over
this chart to see
the data points...

Set the date and filter your data
Change the time frame using the date range
control. The checkboxes in a filter controls let
you refine the data according to the dimension

values you select.

Navigate through multiple pages

Feb 8 Feb 14

Jan 21, 2020 - Feb 19, 2020 \

Sessions

63,538 YA YR AY4

Pages

Interact with a
dashboard

Try chang\ng the
date to show the
last 3 o\ags, \nclud'\nﬁ
today

Source
1. google
2 (direct)
3. mall.googleplex.com
Click on a column m

header to sort the
table bﬂ that

1-1
column,
v User Type
Top 5
. New Visitor devic

B8 Returning visitor

what percen’raﬁe
of reham‘wn use
were Phone use
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Get notified when the textbook
launches and access the Data Studio
dashboard activity today

metaimpact.com/dma

Nathan David
Adjunct Faculty Instructor
- Cleveland State University
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