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Hello! 





About Me - Live in Sioux Falls, SD where I am full time 
faculty of marketing at the University of 
South Dakota in Vermillion, SD (#goyotes)

- I have worked in 8 different industries 
before finding my vocation of teaching

- One of my favorite career moments was 
when I was on a conference call with 
Stephen Colbert 

- I love improv and am the student advisor 
at USD as well as a group member of a 
improv troupe that performs 

www.linkedin.com/in/marketingemilyquinn



“The main tenet of design thinking is empathy for the 

people you’re trying to design for. Leadership is exactly 

the same thing – building empathy for the people that 

you’re entrusted to help.

– David Kelley, Founder of IDEO



Let’s Talk!
Design Thinking, Digital 
Marketing...and You! 



Today’s Three Takeaways

1. Empathy is extremely important in digital marketing.

2. Design Thinking is a concept that is too often left to just the creatives.
3. Teaching in an empathic way can lead to great results. 
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Jacob Cook, Owner and CEO of Tadpull https://www.tadpull.com/ and author of 
“On Digital Marketing” states that the four basic purposes of all online efforts 
are as follows;

1. Drive users to a digital property.

2. Cultivate a relationship with those users.

3. Convert these users to a prospect, fan, or paying customer.

4. Earn their loyalty and retain these relationships going forward.
 

Inspired by...



@twitter_handle

Our job in the classroom is to create the 
next generation of problem solvers and not 
rule followers. 



Design Thinking 101 



Image credit: https://www.ideou.com/pages/design-thinking



- Creating solutions that matter

- Finding a path forward for the client that wasn’t possible before

- Making it collaborative for all involved

How Design Thinking can be used in Digital 
Marketing



Great Starting Point: IDEO

The d.school Starter Kit | IDEO | Design Thinking

Create an Learning Environment of Design Thinking 

Break the mold of traditionally learning, get out of linear path, get 

their hands dirty

How to teach Design Thinking in the classroom



“Fail often so you can succeed sooner”

– Tom Kelley, Author and General Manager, IDEO



Assignment Examples 



Empathy Map

EMPATHIZE PHASE

- Initially created by Dave Grey

- This is a great starting point for 

understanding what the customer 

wants “What problem are we trying to 
solve?”

- Focuses on the human side of digital 





User Persona

DEFINE PHASE 

- Allows marketing students to think 

empathically about a target market

- Thinking creatively about aspirations 
and afflictions help marketing tactic 

ideas flow 

- Partner with analytics to discover 

who these personas really are



User Persona
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https://www.justinmind.com/blog/user-persona-templates/



How to Make 
Toast

IDEATE PHASE 

- Tom Wujec made it famous with his Ted 

Talk (https://www.drawtoast.com/) 

- Small steps lead to big ideas 

- Allows for ah-ha’s! because it’s 

something we know and do frequently

- The goal is to be a systems thinker



Worst 
Website Ever 

PROTOTYPE PHASE 

- Find the worst website possible in order to 
create the best solution which helps 
students understand the momentum 
design thinking can have

- Wireframing software  options -> 
https://balsamiq.com/

- Facilitates simplification and concision



Focus Group

TEST PHASE 

- Recommendation is to do this exercise in 1 

-2 class periods to encourage quick data 
analysis 

- Survey software can help facilitate this 
activity

- Interpreting feedback and adjusting  as 
needed and using real words to inform 
other tools such as empathy map or user 
persona



But...what 
does the 

research say? 

Kristen Schiele & Steven Chen (2018) Design Thinking and Digital 
Marketing Skills in Marketing Education: A Module on Building Mobile 

Applications, Marketing Education Review, 28:3, 150-154, DOI: 
10.1080/10528008.2018.1448283

1. Empathy is extremely important in digital 
marketing.

2. Design Thinking is a concept that is too 
often left to just the creatives.

3. Teaching in an empathic way can lead to 
great results. 
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Takeaways & Next Steps 

www.linkedin.com/in/marketingemilyquinn

1. Empathy is extremely important in digital marketing.
2. Design Thinking is a concept that is too often left to just the creatives.
3. Teaching in an empathic way can lead to great results. 

Any ‘ah-ha’ moments?

What will you do different next semester? 



Thank you.
Let’s talk! 


